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U.S.  W EA LTH CO NTRO LLE D BY 

WO M E N BY 2030 1

G ROW TH I N WO M E N-OW N E D 

B U S I N E S S E S S I N CE 1972 5

I N V E STA B LE AS S ETS 

CO NTRO LLE D BY B O O M E R S 3

AV E RAG E AG E O F  

W I D OW H O O D 7

$30T

3,000%

70%

59
LEAV E A DV I S O R S W ITH I N Y EA R  

O F D I VO RCE O R W I D OW H O O D⁸

8 in 10

R I S E I N WO M E N-FO U N D E D B U S I N E S S E S 

VA LU E D AT O R OV E R $1 B I LLI O N²

4X

WO M E N W H O EA R N AS M U CH O R 

M O R E TH A N TH E I R H U S BA N DS 6

50%

WOMEN & WEALTH TODAY

1. McKinsey & Company 2. Crunchbase 3. McKinsey & Company 3. McKinsey & Company 4. Brown, The Journals of Gerontology 5. U.S. Census Bureau 6.. Pew Research 7 U.S. Census Bureau 8. Pew Research  

D I VO RCE S TH AT I N VO LV E  

S O M E O N E OV E R 50 Y EA R S 4

36%
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1. UBS Own Your Worth; 2. UBS Own Your Worth   |    3

W E ’ V E  C O M E  A  LO N G  W AY. . .

OR HAVE WE?

Despite our desire for gender equality, 56% of us are still deferring 
long-term financial decisions to our partners1

And married millennial women are more likely than any other 
generation to do the same (54% v. 39% of boomers)2
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I N CR EAS E I N CE NTE N A R I A N S 

BY 2054¹

OTH E R TR E N DS TO KE E P I N M I N D. . .

WO M E N W H O W I LL E N D  

U P A LO N E⁵

400%

80%

WO M E N W H O A R E S I N G LE⁶

52%

A D U LTS 18 A N D 49 W H O D O N’T 

PL A N TO H AV E CH I LD R E N³ 

44%

WO M E N I N TH E I R 40s A N D 50s W H O  

A R E I N TH E SA N DW I CH G E N E RATI O N⁸

47%

G ROW TH I N CO H A B ITATI N G A D U LTS 

AG E S 50 A N D O LD E R S I N CE 2007²

75%

M O D E R N FA M I LY STRU CTU R E 

H O U S E H O LDS⁴

34%

WOMEN & WEALTH TODAY

1. Boston University New England Centenarians Study 2. Pew Research  3. Pew Research 4. Northern Trust  5. UBS  6. Wells Fargo 7. Pew Research  8. Northern Trust

TRA D ITI O N A L FA M I LY 

STRU CTU R E H O U S E H O LDS⁷

35%
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W EA LTH CO NTRO LLE D BY 

M I LLE N I A LS BY 2030¹ 

33.6T

M I LLE N I A LS A N D G E N Zs R E CE I V I N G 

AS S I STA N CE F RO M TH E I R PA R E NTS⁶

42%

R I S I N G G E N W H O D O N OT F E E L 

R EA DY TO MA N AG E TH E W EA LTH²

50%

S H A R E O F CA R E G I V E R S U N D E R  

45 OV E R TH E L AST 20 Y EA R S³

4X

I N H E R ITO R S W H O I M M E D I ATE LY 

CH A N G E TH E I R PA R E NTS A DV I S O R S⁴

7 in 10
I N CO M E G E N E RATE D 

A M O N G B I LLI O N A I R E S⁸

TH RO U G H I N H E R ITA N CE S E LF-MA D E

$151B     $141B

A D U LTS AG E D 18-44  

CO H A B ITI N G⁵

59%

RISING GEN TODAY

2. 2022 Nuveen Wealth Inheritor Study  3. MMWR  4. Forbes  5. Pew Research Center  6. MarketWatch  7. SeniorLiving.org 8. UBS Billionaire Ambitions Report 2023

AV E RAG E AG E PE O PLE A R E 

R E CE I V I N G I N H E R ITA N CE⁷

51
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T H E  R I S I N G  G E N ’ S  E V O LV I N G  P R I O R I T I E S 
BU S I N E S S,  I N V E STI N G A N D P H I L A NTH R O PY R E D E F I N E D

B U S I N E S S I N V E S T I N G P H I L A N T H R O P Y

• Focus on Innovation

• Governance and Inclusion

• Purpose-Driven Leadership

• ESG Focus

• Technology and Alternatives

• Desire for Education

• Collaborative Models

• Focus on Impact

• Polycapital
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W O M E N ’ S  E V O LV I N G  P R I O R I T I E S
LI F E ST YLE ,  FA M I LY A N D CO M M U N IT Y

L I F E S T Y L E F A M I LY C O M M U N I T Y

• Identify Changing Needs

• Prepare for Financial 
Autonomy

• Cash Flow Planning 

• Prepare Younger Generation

• Support Aging Loved Ones

• Financial Literacy

• Renewed Purpose

• Focus on Impact

• Collaborative Models
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BE 
RELATABLE

EDUCATE AND 
EMPOWER

SOLVE 
IMMEDIATE 
PROBLEMS

CONTINUE TO 
ADD VALUE

• Don’t make assumptions;  
ask questions 

• Learn what is keeping them up  
at night

• Meet them where they are

• Think creatively and be resourceful

• Listen; show empathy

• Be authentic; create personal 
connection

• Watch messaging; lookout for biases

• Build the right team 

• Support ongoing dialog around  
values and priorities

• Show ongoing commitment 

• Provide options

• Invest the time to identify and  
execute solutions 

• Remember: They only know  
what they know

• Cultivate confidence

• Show don’t tell

• Ditch the jargon

BUILD 
TRUST

NORTHERN TRUST INSTITUTE

HOW TO BE AN EFFECTIVE ADVISOR
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NORTHERN TRUST INSTITUTE

HOW WE CAN WORK TOGETHER
Collaborate

Anticipate Challenges

Stay Connected

Educate and 
Empower

Encourage
Communication

Proactively Idenify 
Gaps in Needs

Cultivate  
Confidence



Q U E S T I O N S ?
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